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Distribution and Saturation Areas

The magazine is available - free of  charge - at major traffi c areas all around West-

lake Village, Malibu and Calabasas. Magazines can also be found at all doctors and 

dentists’ offi ces. The strategy is to saturate prime geographical areas where there is 

the highest percentage of  targeted consumers.
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Westlake and Malibu are two jewel locations on the lifestyle spectrum, 

connected in more ways than by a picturesque canyon. While one is 

tucked up in the beautiful Santa Monica Mountains, the other overlooks 

the dolphins in the glistening Pacifi c Ocean. What they have in common 

is a way of  life – close to nature – that is far from the ‘madding crowds’.

Each big glossy issue of  Westlake Malibu Lifestyle delivers high-

profi le, thought-provoking interviews that provide readers with 

substantial depth versus gossip. There are interesting features 

and remarkable stories of  people’s courage and altruism. Beauti-

ful homes, travel, sport, entertainment, medical breakthroughs 

and environmentally-responsible subjects are 

the magazine’s main stays with superb pho-

tography and a showcase of  talents.

   The magazine has a shelf  life of  two 

months and saturates these areas: 

Westlake Village, Hidden Valley, North Ranch and Malibu. We also distribute in Calabasas.

    There are several advertising options that suit every business budget.  Rates depend on size, placement, and 

length of  contract.  What’s important is that you know that your advertisement will be distributed to the people 

who ensure your success.  With an attractive and captivating “coffee table” magazine in a prime geographical re-

gion, our shelf  life long outlives its two-month-issue cycle.  The benefi ts to our advertisers are signifi cant and strong.
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The Invisible Hand  By Shaun Tomson
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I was part of the first generation of pro surfers, winning 

19 major pro contests and the World title in 1977, and 

enjoying a long career that stretched through the ’70s 

and into the ’80s, ending with my retirement in Decem-

ber 1989. As a hard-core and analytical competitor, it 

was my job to evaluate anyone new coming up though 

the ranks, as I liked to be forewarned of upcoming op-

position. I distinctly remember the first time I saw Mark 

Richards, Rabbit, Occy, Tom Curren and Tom Carroll. All 

of them made a strong impression and all had a special 

spark; potential waiting to be realized; a future that was 

going to be written in bold letters. I met Kelly Slater in 

December 1989 on the North Shore as I was leaving the 

pro tour – he was just 17 and I was double his age, a whole 

generation between us. He was a compact and slender kid, 

with a fluro orange Matt Kechle board, a color coordi-

nated fluro green O’Neill wetsuit and an aura of absolute 

confidence. His style was fluid and fast and unlike any 

young surfer I have ever met, fully realized.  He had it all, 

and right then I could see he was going to take surfing 

down an entirely new road, and scarily, he saw it too. 

Kelly Slater’s competitive statistics numb the brain; 

absolutely overwhelm it with the breadth and depth of 

his achievements. He qualified for the tour in 1991, won 

the Title in his rookie year in 1992, and since then he 

has been the terminator, systematically destroying every 

competitive record out there, erasing from the record 

books every name from every generation of the sport 

including Mark Richards (4 consecutive World Titles), 

Tom Curren (most event wins 33) and Mark Occhilupo 

(oldest World champ 33). He has built a grand edifice of 

success that will cast a long shadow over everyone that 

comes in his wake; 9 World Titles, 5 of them consecu-

tive, the oldest at 36 and the youngest at 20 to win a 

World title, 40 ASP event wins, 6 Pipeline Masters, $1.9 

million in prize money. 

PortraitsofSuccess

Photo: Courtesy of Quiksilver
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SHERYL CROW
Nine-time Grammy award-winning singer and song writer, Sheryl Crow, has made it to the top of the music 

profession because she is extraordinarily talented and hard-working.  From her admirable but humble roots 

as an elementary school teacher, Sheryl has earned every inch of her ascent to meteoric fame. 

But when it comes to the dignity stakes, few people can shine a light next to her. She’s that rare person who 

has confronted life’s challenges with immense courage. She’s experienced pain and emerged a stronger person 

for it. Moreover, she’s taught others – through her example – that challenges are surmountable – and that if we 

face our emotions and seek to fi ll our lives with substance and meaning, we will emerge healthier for it. 

Sheryl is a deep-thinking artist whose work is fi lled with social consciousness. She’s wise beyond her years 

and is not afraid to challenge the status quo. Th is courageous breast cancer survivor is enjoying the fruits of 

her musical successes while being a devoted mom to two-year-old son, Wyatt.  Whether your favorite Crow 

anthem is My Favorite Mistake; Th e First Cut is the Deepest; or If It Makes You Happy, enjoy this exclu-

sive interview as Sheryl chats with us and shares some of her innermost thoughts.

A  W O M A N  F U L L  O F  D I G N I T Y  A N D  H U G E  M U S I C A L  TA L E N T

S T O R Y  B Y  D I A N A  L Y L E
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WestlakeMalibu Lifestyle™ Unsolicited Testimonials

“I wanted you to know how excited I have been over my 
advertisement in your beautiful magazine.  I have received 
dozens of  calls from clients, friends and interested parties on 
the Ad.  Everyone is so complimentary and says how im-
pressive and lovely it is. One person said, “It was the BEST 
real estate ad they had EVER seen”. I loved that. To make 
matters even better a call came in from an interested party 
wanting to see the property. They came and saw it and fell in 
love and we are in escrow as we speak.
	 The Ad sold the property; the seller’s and I are thrilled!!
	 Thank you for your marketing efforts and the opportunity 
to advertise in your lovely magazine.  It is apparent that it 
attracts a lot of  attention and people really look at it.”
Stacy Richardson
Dilbeck Realtors, Westlake Village

“The first time we placed an ad with Westlake Malibu Lifestyle, 
we received a call from a prominent restaurant in town to 
consider providing cupcakes for their dessert menu.  We were 
thrilled at this response and the opportunity”.  
Rich Graffeo
Sweet Arleen’s Bakery, Westlake Village

“We have already booked a new patient who saw our ad in 
your gorgeous publication (first day out)!  Just wanted to share 
this wonderful news.”
Margot M. Mendenhall, Director
Karel Douglas Vaughan, M.D., Inc.
Vein Center Westlake Village

“We have had a wonderful response to our advertisement in 
your magazine. Everyone is talking about it.  Please bring us 
lots of  magazines because they go so fast!”
Ilene Stern (Owner)
Ilene’s Boutique
Lindero Canyon Rd. Westlake Village

“I loved your new magazine. The look and feel of  it was 
great. Paper and the pics were quality. Many magazines could 
learn a few lessons from you.  Good for you!”
 John Nelson, CEO
Warner Pacific Healthcare

“I wanted to take a moment to commend you on your fine 
publication. In my mind, you are without competition – you 
are truly in a class by yourself  in our market.
	 The care and passion you put into your work product is 
evident. From the quality of  the paper and binding, to the fine 
editorial content, to the artistic eye with which your photog-
raphers capture their subjects, every aspect is top notch. You 
don’t take short cuts and you don’t compromise. You seek out 
advertisers that represent the best in the area and that you 
believe in. In addition, your team of  professionals embody 
the values and integrity that not only make them a pleasure to 
work with, but also give us even more confidence in your over-
all commitment to excellence. These are among the aspects 
that combine to create something exemplary. But, perhaps 
most importantly, your publication gets read. And read. And 
reread. Our clients refer to it, they keep it, and they display it.
	 Your long-term commitment to our community and to 
your business is evident and exemplifies the type of  busi-
ness we want to associate with. We look forward to a long 
relationship with you and, by extension, a long partnership 
with your readers.”
Ryan Beal and Talia Beal, M.D.
Remedy Skin + Body

“I wanted to let you know what a beautiful job you did on 
the first issue of  Westlake Malibu Lifestyle magazine.  I am truly 
proud to have The Heart Foundation be a part of  this issue.  
What a first class job!  I enjoyed reading the articles and like 
the set-up with highlighting the different paragraph’s subject 
matters… it made for easy reading.  The creative layout was 
extremely sharp!” 
Mark Litman, Chairman
The Heart Foundation

“…I also wanted to let you know I am very impressed with 
your new magazine!  The layout and photo quality are beauti-
ful!  You’ve done a wonderful job pulling it together so quickly.  
I am really amazed at the timing.  Congratulations to you on 
this beautiful magazine!” 
Shelby Taylor Cuban
Director of Public Relations
Four Seasons Hotel Westlake Village
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WestlakeMalibu Lifestyle™ Advertising Rates

AD SIZE 6X ISSUE INSERTION RATE 1X ISSUE INSERTION RATE

Page 1 & 2 opening 
(2 page spread) $3500 $3900

Full page/Inside Front COVER $1900 $2000

Full page/Back cover    $2800 $3000

Full page/Inside Back $1800 $1900

Full PAGE/ Page 1 $1980 $2200

Full PAGE/ Page 3 $1800 $1900

Full PAGE/ Page 5
(opposite contents page) $1800 $1900

Full PAGE/ Page 7
(opposite Editor’s Letter) $1725 $1850

Full PAGE/ Page 9
(opposite Masthead) $1725 $1850

FULL page standard $1690 $1800

1/2 PAGE AD $950 $980

1/3 PAGE AD $825 $850

1/4 PAGE AD $690 $690

We distribute 15,000 magazines to the targeted, affluent areas of  Westlake Village, Malibu, and Calabasas as well as certain areas 
in Agoura, Thousand Oaks, and Santa Barbara. Westlake Malibu Lifestyle has a 2-month shelf  life and covers real human-interest 
stories—those about high profile individuals or celebrities and the good that they are doing for society as well as lesser-known, local 
heroes who are the heart and soul of  our communities.

We are not a gossip magazine or just a throwaway directory, but a truly local, journalistic, upscale magazine that people actually 
READ!  In fact, our biggest trouble is keeping the magazines on the shelves.  Once people take the magazines, they become coffee 
table keepers and stay visible in people’s homes for months and years.  What this means to you is that you have an advertisement 
that lives on well after you have paid the bill.

Our rates are as follows (2 month shelf  life per ad) 



WestlakeMalibu Lifestyle™ Editorial Calendar and Ad Specifications

Shipping Instructions
All materials (and production questions) shouldbe addressed to: Westlake Malibu Lifestyle Magazine 3835-R East Thousand Oaks Blvd. Suite 153 
Westlake Village, CA 91362  Tel: 818 865 9016 or 805 630 8565  E-Mail: di.lyle@sbcglobal.net  wmlifestyle@sbcglobal.net

Acceptable Media/Delivery
PDF files may be e-mailed if  under 10MB in file size to di.lyle@sbcglobal.net or can be sent via CD-ROM. Please just provide a PDF format.

        Issue Date   Space Closing   Ads Due  All Ads Approved On Newsstands

March/April 2012 JANUARY 28 FEBRUARY 2 FEBRUARY 5 FEBRUARY 26

 MAY/JUNE 2012 MARCH 28 APRIL 2 APRIL 5 APRIL 29

JULY/AUGUST 2012 MAY 28 JUNE 2 JUNE 4 JUNE 25

SEPTEMBER/OCTOBER 2012 JULY 28 AUGUST 2 AUGUST 5 AUGUST 27

 NOVEMBER/DECEMBER 2012 SEPTEMBER 28 OCTOBER 1 OCTOBER 4 OCTOBER 29

JANUARY/FEBRUARY 2013 NOVEMBER 24 DECEMBER 1 DECEMBER 3 DECEMBER 30

ad size	trim  size	 bleed size	li ve area

Full page	 9 4” x 12” 	 9 5” x 12 4” 	 8     ” x 11     ” 

2 page Spread * 	 18 5” x 12” 	 18 6” x 12 4” 	 18    ” x 11     ” 

2/3 pg Vertical 	 5     ” x 12” 	 6” x 12 4” 	 5      ” x 11     ” 

1/2 pg Horizontal	  7 6” x 5     ”	 9” 5 x 6” 	 8      ” x 5     ” 

1/2 pg Vertical 	 5     ” x 7     ” 	 6” x 8 6” 	 5      ” x 8     ” 

1/3 pg Square 	 5     ” x 5     ” 	 n/a 	 n/a 	

1/3 pg Vertical 	 2 5” x 12” 	 3     ” x 12 4” 	 3     ” x 11     ” 

1/4 pg Vertical 	 3 6” x 5     ” 	 n/a 	 n/a 	

*Two-page spread materials should be supplied as single pages. And, due to the nature of  perfect binding, 1/16” of  the spread’s image is lost on both sides of  the gutter because the pages kiss each other. 
Therefore, please provide 1/16” duplicate image on both sides of  the gutter.


